
 

95 
 

DAFTAR PUSTAKA 
 

BUKU 

Creswell, John W. 2012. Research Design Pendekatan Kualitatif, Kuantitatif, dan 

Mixed. Yogyakarta: Pustaka Pelajar. 

Sugiyono. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

PT Alfabeta. 

Sugiyono. (2017). Metode Penelitian Kuantitatif. Bandung: Alfabeta, CV. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alphabet. 

Suliyanto. (2010). Ekonometrika Terapan: Teori & Aplikasi dengan SPSS. 

Yogyakarta: ANDI. 

JURNAL 

Ahmed, Z., Rizwan, M., Ahmad, M., & Haq, M. (2014). Effect of brand trust and 

customer satisfaction on brand loyalty in Bahawalpur. Journal of 

Sociological Research, 5(1), 1948-5468. 

https://doi.org/10.5296/jsr.v5i1.6568 

Apriliyani. (2019). Pengaruh Brand Trust, Brand Equity dan Brand Image terhadap 

Loyalitas Pelanggan (Studi Pada Pelanggan Teh Botol Sosro di Wonosobo). 

Jurnal Penelitian dan Pengabdian kepada Masyarakat UNSIQ, 6(2). 

https://doi.org/10.32699/ppkm.v6i2.687 

Ayesha Anwar, Amir Guzlar, Fahid, B., Sohail, Salman, N., Akram. (2011). Impact 

of Brand Image, Trust and Affect on Consumer Brand Extension Attitude: 

The Mediating Role of Brand Loyalty. International Journal of Economics 

and Management Sciences, 1(5), 73-79 

Bobby Budiono. (2015). Pengaruh Brand Trust dan Brand Affect Terhadap Brand 

Loyalty Coffee Toffee Klampis Surabaya. Jurnal Ilmiah Mahasiswa 

Universitas Surabaya, 4(2) 

https://doi.org/10.5296/jsr.v5i1.6568
https://doi.org/10.32699/ppkm.v6i2.687


 

96 
 

Dewa Ayu Alit, L., M., Rizan, Ari Warokka. (2018). Pengaruh Service Quality, 

Consumer Satisfaction, dan Brand Trust di Mediasi oleh Customer 

Commitment Terhadap Customer Loyalty Penumpang Maskapai Low cost 

Carrier Di Bali. Jurnal Dinamika Manajemen dan Bisnis, 1(2). 

https://doi.org/10.21009/JDMB.01.2.03 

Edwin Japarianto, Fenicia Agatha. (2020). Pengaruh Brand Trust terhadap 

Customer Loyalty Dimediasi oleh Customer Satisfaction Pada Pengguna 

Shopee di Surabaya. Jurnal Strategi Pemasaran, 7(1) 

Fatih Gecti, H., Zengin. (2013). The Relationship between Brand Trust, Brand 

Affect, Attitudional Loyalty and Behavioral Loyalty: A Field Study towards 

Sports Shoe Consumer in Turkey. International Journal of Marketing 

Studies, 5(2). Doi:10.5539/ijms.v5n2p111 

Gheorge ORZAN, PhD. (2016). Conceptual Model Regarding The Influence of 

Social Media Marketing On Brand Trust, Brand Affect and Brand Loyalty 

Jhony Putra A., Arianto, (2016). Pengaruh Customer Satisfaction, Brand Trust, dan 

Customer Feedback Terhadap Customer Loyalty Pada Perusahaan Mobil 

Suzuki. Jurnal Al-Qardh Fakultas Ekonomi dan Bisnis Islam 1(1) 

Mehri Etemandi fard, Azar Kafash poor, A., Zendehdel. (2016). The Effect of Brand 

Communication and Service Quality in the Creation of Brand Loyalty 

through Brand Trust (Case Study: Samsung’s Representatives Company in 

Mashhad City). International Journal of Advanced Studies in Humanities 

and Social Science, 5(4), 336-346 

Mukesh, M., Ankit Kesharwani D., Das. (2016). The Relationship between Risk 

Aversion, Brand Trust, Brand Affect, and Loyalty: Evidence from the FMCG 

industry. Journal of Indian Business Research, 8(2), 78-97. 

Doi:10.1108/JIBR-04-2015-0045 

Nur Ardhiansyah, Sri Murni S., Ary Yunanto. (2019). Impact of Brand Tust on 

Customer Satisfaction and Customer Loyalty,  5(1) 

https://doi.org/10.21009/JDMB.01.2.03
https://doi.org/10.5539/ijms.v5n2p111
http://dx.doi.org/10.1108/JIBR-04-2015-0045


 

97 
 

Paramita P. (2019). Pengaruh brand trust dan brand affect terhadap brand loyalty 

pada pengguna Iphone di Bandar Lampung. Skripsi. Bandar Lampung: 

Universitas Lampung 

Suhardi, Febryani Angelina C. (2019). Pengaruh Brand Image dan Brand Trust 

terhadap Customer Loyalty Semen Holcim pada PT. Kinco Prima Kota 

Batam. Jurnal Benefita, 1(1), 39. Doi:10.22216/jbe.v1i1.3404  

Tania Toviani, Irma, S., Indriyanti. (2017). Pengaruh Brand Evalution, Trust, 

Satisfaction, Brand Relationship, Brand Affect, dan Brand Image Terhadap 

Brand Loyalty Sabun Mandi Antiseptik. Jurnal Bisnis dan Akuntansi, 

19(1a), 243-248 

Wibisono Soedionon, Klemens Wedanaji, P., Maria Adeline. (2020). Pengaruh 

Brand Experience, Brand Image-Congruence, Brand Affect dan Brand 

Trust terhadap Repurchase Intention Pada Produk Fashion Berrybenka 

Secara Online di Jakarta. Jurnal Trisakti School of Management, 12(1), 57-

66 

INTERNET 

CNBC Indonesia. 2020. Tokopedia Dibayangi Krisis Kepercayaan dari Konsumen. 

(Online). (https://www.cnbcindonesia.com/tech/20200505204833-37-

156559/tokopedia-dibayangi-krisis-kepercayaan-dari-konsumen) diakses 

27 Oktober 2022 

CNBC Indonesia. 2020. Cerita Lengkap Bocornya 91 Juta Data Akun Tokopedia. 

(Online). (https://www.cnbcindonesia.com/tech/20200504063854-37-

155936/cerita-lengkap-bocornya-91-juta-data-akun-

tokopedia#:~:text=91%20juta%20data%20akun%20pengguna,pencengaha

n%20kebocoroan%20data%20asal%20Israel) diakses tanggal 13 Januari 

2023 

http://dx.doi.org/10.22216/jbe.v1i1.3404
https://www.cnbcindonesia.com/tech/20200505204833-37-156559/tokopedia-dibayangi-krisis-kepercayaan-dari-konsumen
https://www.cnbcindonesia.com/tech/20200505204833-37-156559/tokopedia-dibayangi-krisis-kepercayaan-dari-konsumen
https://www.cnbcindonesia.com/tech/20200504063854-37-155936/cerita-lengkap-bocornya-91-juta-data-akun-tokopedia#:~:text=91%20juta%20data%20akun%20pengguna,pencengahan%20kebocoroan%20data%20asal%20Israel
https://www.cnbcindonesia.com/tech/20200504063854-37-155936/cerita-lengkap-bocornya-91-juta-data-akun-tokopedia#:~:text=91%20juta%20data%20akun%20pengguna,pencengahan%20kebocoroan%20data%20asal%20Israel
https://www.cnbcindonesia.com/tech/20200504063854-37-155936/cerita-lengkap-bocornya-91-juta-data-akun-tokopedia#:~:text=91%20juta%20data%20akun%20pengguna,pencengahan%20kebocoroan%20data%20asal%20Israel
https://www.cnbcindonesia.com/tech/20200504063854-37-155936/cerita-lengkap-bocornya-91-juta-data-akun-tokopedia#:~:text=91%20juta%20data%20akun%20pengguna,pencengahan%20kebocoroan%20data%20asal%20Israel

