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ABSTRACT 

 
 

INFLUENCE OF SELLING PRICES AND SERVICE QUALITY 

ON CUSTOMER SATISFACTION 

(Survey on the Rancamaya Estate in Ciamis City) 

By: 

 

NILAM DWI CAHYANI 

143403105 

 

Guidance: 

 

H. Maman Suherman, S.E.,Ak., M.M. CA. 

Rani Rahman, S.E., M.Ak. 

 

The purpose of the research is to know: (1) Selling Prices, Quality of Service and 

Consumer Satisfaction at the Rancamaya Estate in Ciamis City. (2) Influence of 

Selling Prices and Service Quality on Consumer Satisfaction at the Rancamaya 

Estate Housing partially. (3) Influence of Selling Prices and Service Quality on 

Consumer Satisfaction simultaneously. The method used is descriptive analytical 

method with survey approach method. The data analysis technique used is 

multiple regression analysis with an ordinal measurement scale. Hypothesis 

testing using the F test and t test. Based on the results of the study and the survey 

results show that (1) Selling Prices are categorized as very good, Service Quality 

is categorized very well, and Consumer Satisfaction is categorized very well. (2) 

Partially Selling Prices and Service Quality have a significantinfluencet on 

Consumer Satisfaction (3) Simultaneously Selling Prices and Service Quality have 

a significant influence on Consumer Satisfaction. 
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ABSTRAK 

 

PENGARUH HARGA JUAL DAN KUALITAS PELAYANAN 

TERHADAP KEPUASAN KONSUMEN 

 (Survey pada Perumahan Rancamaya Estate Kota Ciamis) 

 

Oleh : 

 

NILAM DWI CAHYANI 

143403105 

 

Dibawah bimbingan : 

 

H. Maman Suherman, S.E., Ak., M.M. CA. 

Rani Rahman, S.E., M.Ak. 

 

Penelitian ini bertujuan untuk mengetahui (1) Harga Jual, Kualitas Pelayanan dan 

Kepuasan Konsumen di Perumahan Rancamaya Estate Kota Ciamis. (2) Pengaruh 

Harga Jual dan Kualitas Pelayanan terhadap Kepuasan Konsumen di Perumahan 

Rancamaya Estate secara parsial. (3) Pengaruh Harga Jual dan Kualitas Pelayanan 

terhadap Kepuasan Konsumen secara simultan. Metode yang digunakan adalah 

metode deskriptif analitis dengan metode pendekatan survey. Teknik analisis data 

yang digunakan adalah analisis regresi berganda dengan skala pengukuran 

ordinal. Pengujian hipotesis dengan menggunakan uji F dan uji t. Berdasarkan 

hasil penelitian dan hasil survey menunjukkan bahwa (1) Harga Jual 

dikategorikan sangat baik, Kualitas Pelayanan dikategorikan sangat baik, dan 

Kepuasan Konsumen dikategorikan sangat baik. (2) Secara parsial Harga Jual dan 

Kualitas Pelayanan berpengaruh signifikan terhadap Kepuasan Konsumen (3) 

Secara simultan Harga Jual dan Kualitas Pelayanan berpengaruh signifikan 

terhadap Kepuasan Konsumen. 

 

 

Kata kunci : Harga Jual, Kepuasan Konsumen, Kualitas Pelayanan. 
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