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ABSTRAK 

IRA ARISMAYA 2020, ANALISIS STRATEGI MARKETING FUNDING DI 

BMT AL-ITTIHAD TASIKMALAYA: Program Studi Ekonomi 

Syariah Fakultas Agama Islam Universitas Siliwangi. 

Marketing Funding, memegang peranan sangat penting di berbagai lembaga 

keuangan salah satunya, BMT (Baitul Mal Wat Tamwil). Marketing Funding 

bertugas menghimpun dana. Penghimpunan dana menentukan kelangsungan 

usaha baitul mal wat tamwi BMT (Baitul Mal Wat Tamwil) sehingga (funding) 

menjadi bagian kegiatan operasional yang selalu mendapatkan perhatian serius 

dari setiap manajemen lembaga keuangan syariah. Terlebih dengan semakin 

ketatnya tingkat persaingan dalam merebut dana dari masyarakat, kegiatan 

penghimpunan dana disusun dengan basis perencanaan yang sangat tertata dimana 

setiap lembaga keuangan berlomba-lomba menawarkan produk simpanan yang 

memberikan manfaat ekonomi. Dalam rangka menawarkan produk simpanan 

(funding), Marketing Funding perlu melakukan strategi pemasaran agar dapat 

meningkatkan dan mencapai target penghimpunan dana (funding). Strategi yang 

dapat digunakan untuk menghimpun dana yaitu strategi utama yang terdiri dari 

segmetasi, targeting dan positioning serta marketing mix (7P). peningkatan dan 

pencapaian target dapat terwujud apabila semua strategi tersebut dapat terlaksana 

dengan baik. Rumusan masalah dalam penelitian ini adalah bagaimana strategi 

marketing funding di BMT Al-Ittihad Tasikmalaya. Tujuan penelitian ini untuk 

mengetahui strategi marketing funding di BMT Al-Ittihad Tasikmalaya. 

Metode yang digunakan dalam penelitian ini adalah metode deskriptif 

dengan pendekatan kualitatif. Dengan dua sumber data yaitu sumber data primer 

yang terdiri dari Manajer, Marketing funding, dan beberapa nasabah. Sumber data 

sekunder yang terdiri dari dokumen, kertas kerja maupun foto yang didapat dari 

lapangan. Teknik pengumpulan data  yang digunakan adalah wawancara, 

observasi dan dokumentasi. Dengan instrument penelitian yaitu peneliti itu sendiri 

sebagai instrumen utama dalam penelitian, pedoman observasi dan pedoman 

wawancara. Teknik analisis data dengan menggunakan model Miles and 

Huberman yaitu data reduction, data display, conclusion drawing. 

Berdasarkan hasil penelitian bahwa strategi marketing funding di BMT Al-

Ittihad Tasikmalaya meliputi strategi utama dan marketing mix (7P). Pelaksanaan 

strategi utama yang terdiri dari segmentasi, targeting dan positioning. Dari ketiga 

strategi tersebut, dua strategi sudah optimal yaitu segmentasi dan targeting, 

sedangkan satu strategi belum optimal yaitu positioning. Marketing Funding juga 

melakukan marketing mix (7P) yang terdiri dari product, price, promotion, place, 

people, process, dan physical evidence. Dari ketujuh strategi tersebut empat sudah 

optimal yaitu price, place, process dan physical evidence. Sedangkan tiga strategi 

yang terdiri dari product, promotion, dan people belum optimal. 

 

Kata Kunci : Baitul Maal wat Tamwil, Strategi, Marketing, Funding. 



 
 

 
 

ABSTRACT 

IRA ARISMAYA 2020, ANALYSIS OF MARKETING FUNDING 

STRATEGY IN BMT AL-ITTIHAD TASIKMALAYA: Sharia Economic 

Study Program, Faculty of Islamic Studies, Siliwangi University. 

Marketing Funding, plays a very important role in various financial 

institutions, one of them, BMT (Baitul Mal Wat Tamwil). Marketing Funding is 

responsible for raising funds. The collection of funds determines the continuity of 

the business of the Baitul Mal Wat Tamwi BMT (Baitul Mal Wat Tamwil) so that 

(funding) becomes part of operational activities that always get serious attention 

from every management of Islamic financial institutions. Especially with the 

increasingly fierce level of competition in seizing funds from the public, fund 

raising activities are arranged on a highly organized planning basis where each 

financial institution competes to offer savings products that provide economic 

benefits. In order to offer funding products, Marketing Funding needs to 

implement a marketing strategy in order to increase and achieve funding targets 

(funding). Strategies that can be used to raise funds are the main strategies 

consisting of segmetation, targeting and positioning and marketing mix (7P). 

improvement and achievement of targets can be realized if all these strategies can 

be implemented well. The formulation of the problem in this study is how the 

marketing funding strategy at BMT Al-Ittihad Tasikmalaya. The purpose of this 

study was to determine the marketing funding strategy at BMT Al-Ittihad 

Tasikmalaya. 

The method used in this research is descriptive method with a qualitative 

approach. With two data sources namely primary data sources consisting of 

Managers, Marketing funding, and several customers. Secondary data sources 

consisting of supporting books, working papers and photographs obtained from 

the field. Data collection techniques used were interviews, observation and 

documentation. With the research instrument that is the researcher itself as the 

main instrument in the study, observation guidelines and interview guidelines. 

Based on research results that the marketing funding strategy at BMT Al-

Ittihad Tasikmalaya includes the main strategy and marketing mix (7P). 

Implement the main strategy which consists of segmentation, targeting and 

positioning. Of the three strategies, two strategies are optimal, namely 

segmentation and targeting, while one strategy is not optimal, namely positioning. 

Marketing Funding also conducts a marketing mix (7P) consisting of product, 

price, promotion, place, people, process, and physical evidence. Of the seven 

strategies, four are optimal, namely price, place, process and physical evidence. 

While the three strategies consisting of product, promotion, and people are not 

optimal. 
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