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ABSTRAK 

Nadya Tsanaz Maulida.2019. Preferensi Konsumen Terhadap Produk 

Berlabel Halal dan Tidak Berlabel Halal (Studi Kasus Mahasiswi Fakultas 

Agama Islam Universitas Siliwangi Angkatan 2015-2018). Program Studi 

Ekonomi Syariah Fakultas Agama Islam Universitas Siliwangi 

Perkara halal dan haram mudah sekali bergulir di Indonesia, hal ini karena 

mayoritas penduduk di Indonesia adalah beragama Islam,  dan dalam agama Islam 

segala hal yang berkaitan dengan kehidupan umatnya telah diatur dengan baik, 

Maka aspek halal dan haram ini karena sangat mempengaruhi Muslim terhadap 

kualitas pengabdiannya kepada Sang Pencipta, berdasarkan hasil pra survei 

tentang preference mahasiswa Fakultas Agama Islam (FAI) Universitas Siliwangi 

terhadap produk kosmetik Berlabel Halal didapatkan informasi bahwa sebanyak 

180 orang menggunakan produk Berlabel Non Halal. 

Tujuan dari penelitian ini adalah untuk mengetahui Preferensi Konsumen 

Terhadap Produk Berlabel Halal dan Tidak Berlabel Halal (Studi Kasus 

Mahasiswi Fakultas Agama Islam Universitas Siliwangi Angkatan 2015-2018). 

Metode penelitian yang penulis gunakan yaitu penelitian kualitatif. Data 

primer diperoleh dari wawancara,, kuesioner dan observasi. Sedangkan data 

sekunder berupa dokumentasi, studi literature dan peraturan perundang-undangan. 

Data dalam penelitian ini di analisis dengan teori yang relevan sehingga didapat 

kesimpulan tentang preferensi konsumen yang berkaitan dengan halal dan 

haramnya suatu produk kosmetik. 

Dari hasil penelitian yang dilakukan penulis terhadap produk kosmetik di 

Fakultas Agama Islam Universitas Siliwangi mengenai preferensi konsumen 

terhadap produk kosmetik berlabel halal dan tidak berlabel halal dapat 

disimpulkan bahwa berlabel halal tidak menjadi preferensi utama bagi mahasiswa 

Fakutas Agama Islam. 

 

Kata Kunci: Perilaku Konsumen, Keputusan Pembelian, Preferensi, Kosmetik, 

Halal. 

  



ABSTRACT 

Nadya Tsanaz Maulida. 2019. Preferensi Konsumen Terhadap Produk 

Berlabel Halal dan Tidak berlabel Halal (Studi Kasus Mahasiswi Fakultas 

Agama Islam Universitas Siliwangi Angkatan 2015-2018). Islamic Economics 

Department. Islamic Faculty Siliwangi University Tasikmalaya. 

The lawsuit of allowed and forbidden are easily happen in Indonesia, this 

matter was because of the majority of Indonesian were Islam, and in Islam 

everything about the human live has been set out properly. Thus, the aspect of 

allowed and forbidden influenced every moslem, towards the quality of their 

activities to the creator. Based on the pra-survey result on Islamic Faculty’s 

student preference in Siliwangi University towards the allowed lable on the 

cosmetics product, gained that about 180 students used the non-allowed labled 

product. 

The aim of this research is to know the consumens preference towards 

allowed lable product . and non-allowed lable product (Case study on Islamic 

Faculty student in Siliwangi University 2015-2018). 

The researcher in this study use qualitative as the research method, the 

primary data acquired from interview, quetionnaraire, and observation. At the 

same time, the secondary data was frorm of the documentation, literature review, 

and lawsun the regulation. The data in this study were analyxed through the 

relevan theory, thus is activated the conclusion about consumen preference. 

The conclusion about consumen preference dealing with the allowed and 

forbidden about some cosmetic product. The finfing of this research showed the 

consumer still used non-allowed labled product. In addition, the of it’s product 

non regardless of the psychological factor, personal, culture and social. In this 

study, The researcher expect to the consumer. Especially moslem’s consumer to 

be more selective in deciding and determining to buy some product that is traded 

from a company, so that will not emerge. Any hesitation in determining to buy 

some cosmetic products. 

Keywords : Consumer Behavior, Purchase Decision, Preference Cosmetics, 

The Allowed. 

 

 

 

 


