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The purpose of this research was to know: (a) the condition of lifestyle, 

religiosity, family environment, friends environment and consumptive behavior. 

(b) The influence of lifestyle, religiosity, family environment, and friends 

environment partially on consumptive behavior in Muslimah clothing. (c) The 

influence of lifestyle, religiosity, family environment, and friends environment 

together on consumptive behavior in Muslimah clothing. The research method 

used is quantitative method. The data used in this study are primary data. The 

analysis used in this study is multiple regression analysis and by testing the 

hypothesis using the t test and F test. The results of this study indicate that: (a) the 

conditions of lifestyle, religiosity, and family environment, are categorized as 

good. While the friends environment and consumptive behavior are categorized as 

less good. (b) Partially, lifestyle, family environment and friends environment 

have a significant positive effect on consumptive behavior in Muslim clothing, 

while religiosity has an insignificant negative effect on consumptive behavior in 

Muslimah clothing. (c) Taken together, lifestyle, religiosity, family environment, 

and friends environment have a significant effect on consumptive behavior in 

Musliah clothing. 
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