ABSTRACT
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(A Research on Sales Promotion Employees at PT. Matahari Department Store
Tbk Tasikmalaya branch)
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The aim of this research is to know and analysing the Influence of On The
Job Training and Communication on Employee Performance at the sales
promotion section at PT. Matahari Department Store Thk Tasikmalaya branch.
The method that is used in this research is survey method, data obtained directly
through questionnaires to 90 respondents taken from the employees of the sales
promotion section. Using simple random sampling and the analytical method used
in this study is multiple regression analysis. Based on the results of the study, it is
known that On The Job Training is included in the good classification and
Communication is included in the very good classification. Partially, On The Job
Training and Communication variable has a significant effect on Employee
Performance. Simultaneously, On The Job Training and Communication has a
significant effect on the Performance of Sales promotion employees at PT.
Matahari Department Store Thk Tasikmalaya branch.
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ABSTRAK

PENGARUH ON THE JOB TRAINING DAN KOMUNIKASI TERHADAP
KINERJA KARYAWAN
(Suatu Penelitian Terhadap Karyawan bagian Sales Promotion di PT.
Matahari Department Store Tbk cabang Tasikmalaya)

Oleh:
Safira Andrian
NPM. 163402151

Dibawah bimbingan:
Ane Kurniawati
Alfin Nur Fahmi Mufreni

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis
Pengaruh On The Job Training dan Komunikasi terhadap Kinerja Karyawan
bagian Sales Promotion di PT. Matahari Department Store cabang Tasikmalaya.
Metode penelitian yang digunakan adalah metode survey, data yang diperoleh
langsung melalui kuesioner kepada 90 responden yang diambil dari karyawan
bagian sales promotion. Penarikan sampel menggunakan simple random sampling
dan metode analisis yang digunakan dalam penelitian ini adalah analisis regresi
berganda. Berdasarkan hasil penelitian, variabel On The Job Training termasuk
dalam klasifikasi tinggi dan variabel Komunikasi termasuk dalam klasifikasi
sangat tinggi. Secara parsial variabel On The Job Training dan Komunikasi
berpengaruh signifikan terhadap Kinerja Karyawan. Secara simultan On The Job
Training dan Komunikasi berpengaruh signifikan terhadap Kinerja Karyawan
bagian sales promotion di PT. Matahari Department Store cabang Tasikmalaya.

Kata Kunci: On The Job Training, Komunikasi, Kinerja Karyawan
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