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ABSTRAK 

 

Nur Halisa 2022. Pengaruh Online Customer Review dan Sistem Pembayaran 

Cash on Delivery (COD) Terhadap Minat Beli Konsumen Pada Aplikasi 

Lazada (Studi Pada Mahasiswa Universitas Siliwangi) 

 

Fenomena jual beli online saat ini ditujukan dengan adanya e-commerce. 

Pembelian dalam e-commerce dipengaruhi oleh beberapa faktor. Berdasarkan 

prasurvei pada Mahasiswa Universitas Siliwangi ada beberapa faktor yang dapat 

mempengaruhi minat beli konsumen diantaranya online customer review dan sistem 

pembayaran cash on delivery. Adapun rumusan masalah penelitian ini sebagai 

berikut. 1) Apakah online customer review berpengaruh terhadap minat beli 

konsumen pada aplikasi Lazada? 2)Apakah sistem pembayaran cash on delivery 

(COD) berpengaruh terhadap minat beli konsumen pada aplikasi Lazada? 3)Apakah 

online customer review dan sistem pembayaran cash on delivery (COD) 

berpengaruh terhadap minat beli konsumen pada aplikasi Lazada?. Tujuan dari 

penelitian ini adalah untuk mengetahui apakah terdapat pengaruh online customer 

review dan sistem pembayaran cash on delivery (COD) terhadap minat beli 

konsumen lazada pada mahasiswa Universitas Siliwangi. 

Penelitian ini menggunakan metode penelitian kuantitatif dengan 

pendekatan asosiatif dan memiliki sampel sebanyak 100 responden pengguna 

Aplikasi Lazada pada Mahasiswa Universitas Siliwangi. Untuk teknik 

pengumpulan data dilakukan dengan metode observasi dan kuesioner melalui 

google form. Instrumen penelitian diuji dengan uji validitas dan reabilitas. 

Dari hasil pengolahan data menunjukan bahwa Online Customer Review 

berpengaruh positif dan signifikan terhadap Minat Beli Konsumen berdasarkan 

hasil uji korelasi diperoleh nilai sebesar 0,537. Persamaan regresi Y=11,933 + 

0,601X₁. Koefisien determinasi sebesar 0,288 dan uji statistik t hitung sebesar 6,295 

dengan taraf signifikan 0,00 < 0,05. Sistem Pembayaran Cash on Delivery (COD) 

berpengaruh positif dan signifikan terhadap Minat Beli Konsumen berdasarkan 

hasil uji korelasi diperoleh nilai sebesar 0,475. Persamaan regresi Y=18,428 + 

0,530X₂. Koefisien determinasi sebesar 0,226 dan statistik t hitung sebesar 5,347 

berada pada tingkat signifikansi 0,00 < 0,05. Online Customer Review dan Sistem 

Pembayaran Cash on Delivery (COD) secara simultan berpengaruh positif dan 

signifikan terhadap Minat Beli Konsumen hasil uji korelasi diperoleh 0,566. 

Regresi berganda sebesar Y = 10,362 + 0,441 X₁ + 0,256 X₂. Koefisien determinasi 

sebesar 0,320 dan uji statistik f hitung sebesar 22,815 dengan taraf signifikan 0,00 

< 0,05. Maka Ha yang menyatakan Online Customer Review dan Sistem 

Pembayaran Cash on Delivery (COD) terhadap Minat Beli Konsumen berpengaruh  

secara signifikan diterima dan H₀ ditolak. 

Kata Kunci: Online Customer Review, Sistem Pembayaran Cash on Delivery 

(COD), Minat Beli Konsumen
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ABSTRACT 

 

Nur Halisa 2022. Influence of Online Customer Review and Cash Payment    

System on Delivery on Consumer Purchase Interest in the Lazada Aplication 

(Study on Siliwangi University Student) 

 

The phenomenon of buying and selling online is currently aimed at the 

existence of e-commerce. Purchases in e-commerce are influenced by several 

factors. Based on a survey of Siliwangi University Students, there are several 

factors that can influence consumer buying interest, including online customer 

reviews and cash on delivery payment systems. The formulation of this problem are 

as follows: 1) Does online customer review affect consumer buying Interest in the 

Lazada application? 2) Does the cash on delivery (cod) payment system affect 

consumer buying interest in the Lazada application? 3) Do online customer reviews 

and cash on delivery (cod) payment systems affect consumer buying interest in the 

Lazada application?. The purpose of this study was to determine whether there was 

an effect of online customer review and cash on delivery (COD) payment systems 

on Lazada consumers' buying interest in Siliwangi University students. 

This study uses quantitative research methods with an associative approach 

and has a sample of 100 respondents using Lazada Applications at Siliwangi 

University Students. The data collection technique was carried out using 

observation methods and questionnaires through google form. The research 

instrument was tested with validity and reliability tests. 

From the results of data processing shows that Online Customer Review has 

a positive and significant effect on Consumer Buying Interest based on the test 

results of an increase of 0.537. Regression equation Y=11.933 + 0.601X₁. The 

coefficient of determination is 0.288 and the t-count statistical test is 6.295 with a 

significant level of 0.00 < 0.05. The Cash on Delivery (COD) Payment System has 

a positive and significant effect on Consumer Buying Interest based on the results 

of the correlation test, a value of 0.475 is obtained. Regression equation Y=18,428 

+ 0,530X₂. The coefficient of determination of 0.226 and the t-count statistic of 

5.347 are at a significance level of 0.00 < 0.05. Online Customer Review and 

Payment System Cash on Delivery (COD) simultaneously have a positive and 

significant effect on Consumer Buying Interest, the results of the correlation test 

are 0.566. Multiple regression of Y = 10.362 + 0.441 X₁ + 0.256 X₂ The coefficient 

of determination is 0.320 and the f-count statistical test is 22.815 with a significant 

level of 0.00 <0.05. So Ha which states Online Customer Review and Cash on 

Delivery (COD) Payment System on Consumer Buying Interest has a significant 

effect on acceptance and H₀ is rejected. 

Keywords: Online Customer Review, Cash on Delivery (COD) Payment System, 

Consumer Buying Interest. 
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PEDOMAN TRANSLITERASI ARAB - LATIN 
 

A. Konsonan 

No. Arab Latin Ket No. Arab Latin Ket 

  Tidak آ 1 

dilambangkan 

  Th ط  16 

   Zh ظ  B  17 ب 2

  ׳ ع  T  18 ت 3

  Gh غ  Ts  19 ث 4

  F ف J  20 ج 5

  Q ق  H  21 ح 6

  K ك Kh  22 خ 7

  L ل  D  23 د 8

  m م Dz  24 ذ 9

  n ن R  25 ر 10

  w و Z  26 ز 11

  h ه S  27 س  12

  ֨ ء Sy  28 ش  13

  y ي Sh  29 ص 14

  t ۃ Dh  30 ض 15

 

B. Vokal Pendek 

Tanda Nama Huruf Latin 

  َ  Fathah a 

  َ  Kasrah i 

  َ  Dhammah u 

 

C. Vokal Panjang 

Tanda Nama Huruf dan Tanda 

ي اَ    Fathah dan alif atau ya a 

 
ي َ    Kasrah dan ya i 

يَ    Dhammah dan ya u 
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D. Diftong 

Tanda Nama Huruf dan Tanda 

يَ    Fathah dan ya ai 

و  َ    Fathah dan wau au 

 

E. Pembauran 

Tanda Nama Huruf dan Tanda 

 -Alif dan Lam Al ال

ش -ال  Alif, Lam dan Sy Al-Sy 

 -Wau, Alif dan Lam Wa al و ال
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