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ABSTRAK

FAKTOR-FAKTOR YANG MEMPENGARUHI PERMINTAAN KOPI
(STUDY KASUS DI KEDAI KOPI FULLHOPPER TASIKMALAYA)

Oleh:

Lutpi Nasir
153401157

Pembimbing:
Ade Komaludin
Nanang Rusliana

Penelitian ini bertujuan untuk mengetahui pengaruh dari Gaya Hidup,
Lokasi, Variasi Produk, Harga, Atmosphere dan Selera terhadap permintaan
kopi Kedai KopiFullhopper Tasikmalaya. Metode yang digunakan adalah
regresi linier berganda serta uji hipotesis dengan menggunakan uji parsial (uji
t) dan uji bersama-sama (uji F). Hasil penelitian menunjukan bahwa: Secara
parsial Gaya Hidup, Lokasi, Variasi Produk dan Atmosphere berpengaruh
signifikan terhadap permintaan kopi Kedai Kopi Fullhopper Tasikmalaya
tetapi Gaya Hidup dan Atmosphere berpengaruh positive signifikan terhadap
permintaan kopi Kedai Kopi Fullhopper Tasikmalaya. Lokasi dan Variasi
Produk berpengaruh negative tetapi signifikan terhadap permintaan kopi
Kedai Kopi Fullhopper Tasikmalaya, sedangkan Harga dan Selera tidak
berpengaruhterhadap permintaan kopi kedai Kopi Fullhopper Tasikmalaya.

Gaya Hidup, Lokasi, Variasi Produk, Harga, Atmosphere dan Selera
secara bersama-sama berpengaruh signifikan terhadap permintaan kopi Kedai
Kopi Fullhopper Tasikmalaya.

Kata kunci: Permintaan, Gaya Hidup, Lokasi, Variasi Produk, Harga,
Atmosphere, Selera.



ABSTACT

FACTORS INFLUENCING DEMAND FOR COFFEE OF COFFEE SHOP
OF FULLHOPPER TASIKMALAYA

By:
Lutpi Nasir
153401157

Mentor:
Ade Komaludin
Nanang Rusliana

This research aims to determine the influence of lifestyle, location, product
variation, price, Atmosphere and taste on the demand for coffee of coffee shop of
Tasikmalaya Fullhopper. The methods used are multiple linear regression as well
as hypothesis tests using partial tests (T-Test) and test together (Test F). The
results showed that: a partial lifestyle, location, product variation and
Atmosphere have significant effect on the demand for coffe of coffee shop
fullhopper Tasikmalaya, but the lifestyle and Atmosphere have significant positive
effect To demand for coffee of coffee shop Fullhopper Tasikmalaya. location and
product variation is negative but significant to the demand for coffee of coffee
shop fullhopper Tasikmalaya, while the price and taste does not affect the demand
for coffee of coffee shop Fullhopper Tasikmalaya.

Lifestyle, location, product variation, price, Atmosphere and tastes
together have significant effect on the demand for coffee of coffee shop fullhopper
Tasikmalaya.

Keywords: demand, lifestyle, location, product variation, price, Atmosphere,
taste.



