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This study aims to determine: (a) The effect of flash sales, free shipping, online
customer reviews and online customer ratings partially on student purchasing
decisions. (b) The effect of flash sale, free shipping, online customer review and
online customer rating together on student purchasing decisions. This study uses
multiple regression analysis. The results of this study indicate that: (a) Partially
online customer reviews have a positive significant relationship, while the flash
sale, free shipping and online customer rating variables have a positive but not
significant effect on student purchasing decisions. (b) Together, flash sales, free
shipping, online customer reviews and online customer ratings have a significant
impact on Student Purchase Decisions.
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Penelitian ini bertujuan untuk mengetahui: (a) Pengaruh flash sale, gratis ongkir,
online customer review dan online customer rating secara parsial terhadap
keputusan pembelian mahasiswa. (b) Pengaruh flash sale, gratis ongkir, online
customer review dan online customer rating secara bersama-sama terhadap
keputusan pembelian mahasiswa. Penelitian ini menggunakan analisis regresi
berganda. Hasil penelitian ini menunjukkan bahwa: (a) Secara parsial online
customer review memiliki hubungan yang positif signifikan, sedangkan variabel
flash sale, gratis ongkir dan online customer rating memiliki pengaruh positif
namun tidak signifikan terhadap Keputusan Pembelian Mahasiswa. (b) Secara
bersama-sama flash sale, gratis ongkir, online customer review dan online
customer rating berpengaruh signifikan terhadap Keputusan Pembelian
Mahasiswa.
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