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The purpose of this research is to analyze: a) student responses to influencer
marketing, sales promotion, price perception, brand image and purchasing
decisions on e-commerce shopee b) influence of influencer marketing, sales
promotion, price perception, brand image partially on purchasing decisions on e-
commerce shopee and c) the influence of influencer marketing, sales promotion,
price perception, brand image together on purchasing decisions on e-commerce
shopee. This study used a sample of 100 people. The analytical tool used is multiple
linear regression. The results of this study indicate that: a) responses to purchasing
decisions and influencer marketing are categorized as good, responses to sales
promotions, price perceptions and brand image are categorized as good, b) sales
promotion variables and price perceptions have a positive and significant effect on
purchasing decision variables on e-commerce shopee variables marketing have a
positive but not significant effect on purchasing decisions on e-commerce shopee.
c¢) influencer marketing, sales promotion, price perception and brand image
variables have a significant effect on purchasing decisions on e-commerce shopee.
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Penelitian ini bertujuan untuk mengetahui: a) tanggapan mahasiswa terhadap
influencer marketing, promosi penjualan, persepsi harga, citra merek dan keputusan
pembelian pada e-commerce shopee b) pengaruh influencer marketing, promosi
penjualan, persepsi harga, citra merek secara parsial terhadap keputusan pembelian
pada e-commerce shopee dan c¢) pengaruh influencer marketing, promosi penjualan,
persepsi harga, citra merek secara bersama-sama terhadap keputusan pembelian
pada e-commerce shopee. Penelitian ini menggunakan sampel sebanyak 100 orang.
Alat analisis yang digunakan adalah regresi linear berganda. Hasil penelitian ini
menunjukan bahwa: a) tanggapan terhadap keputusan pembelian dan influencer
marketing dikategorikan baik, tanggapan terhadap promosi penjualan, persepsi
harga dan citra merek dikategorikan baik, b) variabel promosi penjualan dan
persepsi harga berpengaruh positif dan signifikan terhadap variabel keputusan
pembelian pada e-commerce shopee. variabel influencer marketing dan citra merek
berpengaruh positif namun tidak signifikan terhadap keputusan pembelian pada e-
commerce shopee. ¢) variabel influencer marketing, promosi penjualan, persepsi
harga dan citra merek berpengaruh signifikan terhadap keputusan pembelian pada
e-commerce shopee.
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